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WHY DO COMPETITIVE ANALYSIS
FOR SOCIAL MEDIA?



AGENDA

+ The comparisons: building our landscape

+ Channels: which matter?

» Social metrics: now + growth

+ Visual content: hunting for patterns

+ Hashtags: finding opportunity + awareness

+ Questions: choose your own adventure



THE NON-AGENDA

+ Positioning

+ Post types

+ Boosted posts

- Time of day / day of week

+ SEO keywords + metrics



PRODUCT EXPLORE AGENCIES ABOUT PRICING LOGIN FREE TRIAL

he Ultimate Social Media Competitive Analysis
Template

Posted by Seth Bridges on January 16, 2018

Competitive Analysis = Social Media Best Practices

If you operate on social media, it is imperative to be aware of

http://bit.ly/ria-competitive-template



http://bit.ly/riq-competitive-template
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WHAT CHANNELS MAT TER?

- Where is the audience?
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+ Engagement? Try in app



https://app.rivaliq.com/overview/reach

SOCIAL METRICS REVIEW
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https://app.rivaliq.com/dashboards/new

PRO TIP: USE THE COMPETITIVE AUDIT TEMPLATE

New Dashboard v ¥ Not Available ] Not Available

New Blank Dashboard = Copy Existing Dashboard &« RSl MElslENE

Copy From Please choose a template... -

Instagram Insights Summary

Name Twitter Summary
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Pinterest Summary
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SEO & SEM Summary
Competve Audt s

Complete Landscape Review

Try In app



https://app.rivaliq.com/dashboards/new

INCLUDING INDUSTRY BENCHMARKS

Explore Live Sogcial
Media Benchmarks

See how the world’s best brands use social media to delightand
engage their customers. You'll see metrics hashragsyand
fantastic social.content.

How do you spot success if you don't know what success looks
like?

There isn't a week that goes by when we don't have a brand ask how they compare

2017 Social Benchmark Report Explore: Live Benchmarks



https://www.rivaliq.com/explore/
https://www.rivaliq.com/blog/2017-social-media-industry-benchmark-report/

VISUAL CONTENT REVIEW

+ Looking for patterns

+ Don't forget to look by company
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https://app.rivaliq.com/posts/instagram/details/social-posts?orderBy%5Bproperty%5D=engagement_total&orderBy%5Bdimensions%5D%5B%5D=post&orderBy%5Bchannel%5D=instagram&sortOrder=1&limit=-1&layout=grid_square_with_details

AR TAGDH

+ Are there hashtags you aren't
using?

#BlackFriday

- What does well?

+ Discover campaigns

Try in the app



https://app.rivaliq.com/posts/instagram/details/hashtags

QUESTIONS?

- From what we covered?

+ From what we didn’t cover?
+ Post types
* Boosted posts
* Time of day / day of week

+ SEO keywords + metrics



GIVE T A TRY!

Grab a 14-day free trial, and see how much you'll learn.



https://www.rivaliq.com/signup?utm_source=rivaliq.com&utm_medium=slides&utm_campaign=competitive-webinar

HOW 1O REACH ME!

sethb@rivalig.com

twitter.com/seth_bridges
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